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SCOPE

 Marketing research is the process that starts even before the
Product is manufactured . It is the systematic gathering , recording
and analysing of data about problems relating to the marketing of
goods and servicesunder essentiallynon recurring conditions .

 So it is quite evident from the definition of marketing research that its
scope is too wide and important .

 The acceptability of the products depends on pre production
research as the existence of the company depends on the success
or failure of its products .

 That is why we can say that marketing research has a very wide
scope .



SCOPE OF M R

 Product research : evaluating product performance in terms of 
turnover profits and market segments and competitors . 

 Acceptability of consumer 

 Present and potential consumer 

 Product modifications 

 Development of new product 

 Test concept 

 Package test 

 Positioning 



Contd...

 Pricing policy  research : suitable price policy expectation , pricing 
policy of competitors , price elasticity , product line pricing response to 
price change . 

 Distribution policy research : existing and potential channels , 
determining dealers need and expectations . Analyse various 
distribution mix . Channels Margins . Local and wholesale outlet. 

 Thus we have seen that marketing research leaves no area of 
marketing and has to be carried out for all the Marketing Mix. 

 It helps in obtaining information that could help to formulate short 
range and long range forecasts .

 Companies can use marketing research to evaluate new products 
opportunities and it’s acceptance . 

 It helps in making better advertising decisions .



Contd...

 Customer research : Concerned with the study of hydrogen behavior .
Probes factors like sociology economics and psychological that influences
customers buying decision. It also finds whether customers are satisfied or not

 Pricing research : this helps the firm to choose appropriate price .

 Advertising research : assumes considerable importance as prospective
consumers must be aware of the availabilityof the product.

 Sales research : concerned with all the selling activities . Performance of sales
outlet . Its position in relation to its competitors.

 It also determines effectiveness of it’s sales force and indentifying it’s factors
that may improve its performance .



PROCESS OF MARKETING RESEARCH

 1. Identifying and formulating problem : the problem formulation from 
the researchers point of view represents translating the management 
problem into a research problem . 

 2. Choice of research design : it specifies the method and procedures 
for conducting a particular study . This could be of three types . 
Exploratory , Descriptive and Casual . 

 3. Determine source of data 

 4. Design data collection form 

 5. Determine sample designs and sample size .

 6.Organise and conduct field survey .

 7. Analyse and interpret the collected data .

 8. Preparation of research report

 9. Follow up recommendations . 



Contd... 

 1. Diagnosing the current situation or problem based on detailed 
information .

 2. Clearly identifying competitive strength and weakness.

 3. Constantly Analysing what is happening in the market place .

 4. Planning to watch companies strength with market opportunities.

by outlining objectives for a product and market development               

.         and devising strategies to achieve them . 

 5. Watching out continuously for threats to the achievement of                   
those plans .

 6. Monitoring the progress of startegy implementation. 

 This is the broad scope of marketing research but the areas covered 
under this cover many more .



RESEARCH REPORT 

 A general form of the report has the following contents 

1. a title page 

2. Table of contents 

3. Brief outline of research and its findings 

4. A concise statement of the marketing problems and it’s translation into a 
research problem.

5. The aims and objectives of the report 

6. An outline of the research design of plan describing the methodology Used . 

7. Data analysis and results with an abstract of the relevant data 

8. Limitations imposed on the research and its results 

9. The findings conclusion and recommendation 

10. Appendices 



Contd....

 The report must be presented in an easily understandable form. The 
style of writing must be interesting and stimulating . Visual aids must 
be used. 

 The recommendation s must be precise clear and feasible 


